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21oxo1 Madnuarog:

2KOTTOG TOU PJaBAuaTog gival va eQodIAcEl TOUG QOITNTES PE TIG ATTAPAITNTES YVWOEIS WOTE va
EKTTOVOUV JE ETTITUXIO KAl TTANPOTNTA EPEUVNTIKA £PYQ OTOV TOMEQ TWV ETTIXEIPNOEWY KAl TWV

KOIVWVIKWV ETTIOTNHWV.

MaoOnoiakd AtroteAéopara:

MeTd TNV OAOKApwaon Tou PaBruaTog, ol eoItnTéS Ba eival o€ B€on va:
1. Na oxedidlouv kal diaxeipiCovtal Eva peuvnTIKG £pyo CUPQWVA WE TO TTPOTUTTA 0pBNG
TTPAKTIKNG OTOUG TOUEIG TWV ETTIXEIPNTEWY KOl TWV KOIVWVIKWY ETTIOTAPWY, \
2. Na guvrtdooouv pia AeTrtodepr| BIBAIOYPAQIKT) avaoKOTINGN o€ KaBopIoPEVN YVWOTIKA

TIEpIOX,

3. Na diatuttwovouv KatdAANAa epeuvnTIKA EpWTHMATA KAl UTTOBECEIG YE BAon TN

Na epapudlouv KatdAANAeg peBOSoUG euTTEIPIKAG avAAuong Kal va e€ayouv KAatdAAnAa
oupTTEPAOATA Kal, EVOEXOUEVWG, TTPOTACEIG,
Na eTTIKOIVWVOUV Ta EUPAHUATA TOUG YPATITWG, CUUPWVA JE TA TTPATUTTA KAl KPITAPIA TNG

BiBAloypagia,
4.
5.

OKOdNUAIKAG TTPOKTIKNAG,
6.

Na 1TpogToINAdouV e ETTITUXIO MIO EPEUVNTIKA TTPOTAC
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Mepiexopevo Mabriuarog:

BaoikéG €10aYWYIKEG EVVOIEG

EmiAoyn epeuvnTiKOU B€paTog

BiBAioypa@ikr) avalAtnon

BiBAloypa@Ikr €TTIOKOTINCN

2TpaTnyIkKf — ZXedIAoPOG TNG €PEUVAG
Eptreipik avaAuon Kol JETPRAOEIG

Mpwrtoyevr) dedopéva — oplopdg — cUANOYR
AvdAuon TTpwToyevwv deOONEVWIV
Acgutepoyevr) dedopéva & AvaAuon deuTEPOYEVWV BEBOPEVWV
10 Zuyypaer €peuvnTIKAG TTPOTOONG Kai d1aTpIBAS
11. Alaxeipion epeuvnTikoU £pyou

©CoONOOR~WN

Ma@noiakég ApaoTnpioTnTeg Kal AidakTikég MéBodol:

E¢ ammooTtdocwg didaokaAia, S1adIKTUAKEG BIadPACTIKES SIOAECEIC, TTAPOUCIACT CUYKEKPIMEVWV
TTapadelyudTwy Kal oulATnon KatGAANAwy BepdTwy pe oTdxo TNV euaiIcONTOTTOINCN TWV POITNTWV
yia TN oUMPBOAR TNG €peuvag aTnV TTPOAYWYN TG aKadNPAikrG yvwaong Kal TV ETTIXEIPNMATIKI -
OIEUBUVTIKNA TTPOKTIKT).

MéBodo1 AloAdynong:

Mepiypagn epeuvnTikoU BEuaTog — ZUvToun BIBAIOYPOQIKH avaoKOTNon
EpeuvnTiki TTpdTOON

AtraitoUpeva AiIdakTika Eyxeipidia kair BifAioypaeia:

TitAog Zuyypoa@péag Exkdotikog Oikog | ‘Etog | ISBN

Mark N. K. Saunders, MéBodol ‘Epeuvag Aioiypa 2014 | 9789609495394
Philip Lewis, Adrian oTig EmxeipAoeig kai

Thornhill Tnv Olkovopia

EmoTnuovikr EmuéAsia
NG EAANVIKAG ékdoong
TOOUKATOG €. Kal
Bpoving A.
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Mpoteivopeva AISakTIKA Eyxelpidia kai ZuptrAnpwiaTiki BifAloypagia:

TitAog Zuyypag@éag ExkdoT1ikdg O1k6g | 'ETog | ISBN
Collis J. and Hussey R. | Business research: a Palgrave 2009 | 978-1-403-
practical guide for Macmillan 99247-5
undergraduate and
postgraduate students,
3" edition
Bryman A. and Bell, E. | Business research Oxford University | 2007 | 978-0-199-
methods, 2" edition Press 28498-6
Gill J. and Johnson P. Research methods for | Sage Publications | 2010 | 978-1-847-
managers, 4" edition 87094-0




